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About
Hilty Moore
& Associates, LLC

Hilty Moore

& Associates LL.C
STRATEGIC MARKETING SOLUTIONS

Through planning and research,

Hilty Moore & Associates develops
strategies and programs that translate
into specific messages about a company’s
ability to provide solutions to its
customers or potential customers.

We then act as project managers

to implement strategic programs

as directed by our clients.
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Hilty Moore & Associates is a marketing-focused project management firm that specializes in
serving industrial B2B clients with strategic solutions for specific growth and marketing challenges.

To enhance corporate growth strategies through support of strategic marketing, client brand
awareness and recognition, increased sales and new business development support.

Offer clients timely, cost-effective proven techniques for conducting customized Market Research,
Competitive Intelligence and Marketing programs.

ilty Moore & Associates has a sizeable staff of marketing research, competitive
intelligence and technical surveying professionals who conduct primary and secondary
research and customer satisfaction surveys for a wide range of clients.

Our staff of marketing communications project managers supervise message development
and delivery to client-specific target markets. This work includes content development,
graphic design, copy layout and coordination of all marketing communications for client
projects.

We invite you to review our website for further information, or contact us directly. We
would be pleased to discuss how we can translate our marketing skills into a successful
program that meets the strategic marketing needs of your company.

FIND THE ACE

in marketplace.

Hilty Moore

& Associates LL.C
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Since 1999, we have assisted our clients in three primary areas of marketing:

Marketing Planning

Hilty Moore & Associates assists clients in developing strategic marketing plans to grow their businesses.
These services range from developing specific project objectives and program plans to detailed annual
operating and strategic business reviews.

HM&A evaluates the internal and external environments for clients as they relate to marketing issues;
we help establish clear objectives and actions, and then assist in the implementation of the strategy.

Market Research
A fact-based understanding of markets served that leads to measurable increases in the level of sales,
profitability, market share and brand awareness/recognition.

« Strategic Planning: Annual Plans, Strategic Business Reviews, Economic Forecasts, Short and Long-Term
Marketing Plans and Program Budgets.
« Industry/Market Monitoring: Market Size, Segmentation, Growth Targets and Forecasts, Econometric
Models, Competitive Profiling, Pressure Curve Analysis.
« Voice of the Customer Mapping: Customer ratings - ‘Client vs. Competitor’ Performance ®
and Gap Analysis, Key Decision Maker Database and Contact Detail, Media Message Delivery Effectiveness.
« Competitive Intelligence Gathering: Competitive Share, Barriers, Weaknesses, Next Likely Competitor
Moves, Strategic Roadmaps, Market Entry Strategies.

Marketing Programs
HM&A provides clients with a broad range of project management for marketing communications and public
relations initiatives.

« Advertising, Sales Promotion, Direct Mail, Broadcast TV Programming, DVD/CD Program Development,
Trade Show Planning & Execution, Electronic Newsletters, New Product Launches, Employee &
Shareholder Communications.

« Large-Scale Event Planning, Public Relations including News Releases, Key Message Development,

Trade Editor Visits, Press Tours, Touring Product Demonstrations/Open Houses, and other proven strategic
or tactical market tools.

» HM&A has a significant competency in the Design, Mapping and Contenting of Commercial B2B Web Sites.
The firm acts as Project Managers from Inception, Design, Programming, Site Development, Contenting,
Launch and Results Auditing.

www.hiltymoore.com
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Advantages of using the services provided by Hilty Moore & Associates, LLC (HM&A)

* HM&A is your one-source solution for marketing needs -- planning / research / programs. We can assist
with any phase of your marketing plan. We can assist your existing marketing staff as needed or we can
be your marketing staff.

* HM&A’s goal is complete customer satisfaction and will work on a project until we meet our client’s
expectations.

» We provide simple, straight-forward solutions to critical marketing issues. We want to help educate
your staff on our processes.

« Periodic reviews are established for all projects -- allowing for client re-adjustment or redirection
as needed.

» All HM&A work is client confidential -- we sign non-disclosure agreements with all clients. All work is
customized for each client.

» HM&A will not change project research pricing once a project is specified and quoted -- unless the
project is expanded by the client. Any change in the project specification is always discussed with the
client and pricing changes require client approval.

« HM&A, when acting as the marketing department for the client, always establishes marketing budgets

and a schedule of programs for the period of time we are representing the client. We monitor project
budgets and schedules as though they were our own.

Market Intelligence.

Hilty Moore

& Associates LL.C
STRATEGIC MARKETING SOLUTIONS

Sales Contacts
Thomas J. Hilty
tjhilty@hiltymoore.com

John C. Moore
jcmoore®@hiltymoore.com

Jan Lindstrom
jalindstrom@hiltymoore.com
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Hilty Moore & Associates

Principal Team Members

Industry Experience

Responsibilities

Thomas J. Hilty

M.B.A.
Senior Partner,
Project Manager

Automotive, Heavy Vehicles; Factory Automation; PLCs, Motors, Drives,
Systems and Controls; Scientific Laboratory Instrumentation; Weighing and
Controls, Industrial Distribution; Automotive, Heavy Duty Vehicles, Aerospace,
Off-Highway, Motion Controls; Extrusion & Packaging Machinery, Parts and
Service, Pumps, Marine and others.

New account development; project
specifications and quotations;
personnel recruitment; customer
relations, co-authors all final reports to
clients.

John C. Moore

M.B.A.
Managing Partner,
Project Manager

Factory Automation; Automotive, Motor/Drives/Systems; Scientific Laboratory
Instrumentation; Automotive, Heavy Duty Trucking, Aerospace, Off-Highway,
Steel, Motion Controls, Extrusion & Packaging Machinery, Parts and Service,
Pumps, Marine and others.

Overall firm project coordination;
resource allocation; supervises all web
site development and programming
activities; coordinates all the firm’s
financial activities; co-authors all final
reports.

Janice A. Lindstrom

M.B.A.
Director, Market Research
& Competitive Intelligence

Factory Automation; Motors, Drives, Systems, Controls; Scientific Laboratory
Instrumentations, Automotive, Heavy Duty Trucking, Aerospace, Off-Highway,
Motion Controls, Extrusion & Packaging Machinery, Parts and Service, Pumps,

Marine and others.

Lead market research investigator;
responsible for the firm’s research
practices. Project coordination and
specification. Co-authors all final
reports. Lexis/Nexis; Dialogue
and governmental agency database
management; research contracts.

Melissa Freed

B.S.B.A.
Market Research Technician

Factory Automation; Motors, Drives, Systems, Controls; Scientific Laboratory
Instrumentations, Automotive, Heavy Duty Trucking, Aerospace, Off-Highway,
Motion Controls, Extrusion & Packaging Machinery, Parts and Service, Pumps,

Marine and others.

Market research analyst; participates
in firm’s research practices for market
research and competitive intelligence.
Conducts technical surveys.

Katherine S. Flemming

B.S.B.A.
Marketing Programs
Coordinator
& Research Analyst

Industrial marketing programs for major HM&A clients involved in Mobile Off-
Highway, On-Highway, Laboratory Instrumentation, Packaging Materials and
Equipment, Specialty Sports Equipment and others.

Market research analyst; database
management, trade show auditing,
technical surveying. Marketing
communications programs.

David Randall

B.F.A.

Marketing Communications
& Brand Identity
Creative Designs

Print Coordination

Studied Marketing and Fine Arts at the University of Michigan. Broad
experience in marketing communications programs for industrial and consumer
oriented companies.

Graphic art & design for marketing
communications and brand identity
vehicles; advertisements, direct
mailers, promotions, catalogs, product
bulletins, data sheets, etc. Large scale
event art & graphic designs.

Anne Meissner

B.F.A., M.FA.
Marketing Communications
& Brand Identity
Creative Designs
Print Coordination

Studied Photography and Graphic Design at the Cleveland Institute of Art and
Rochester Institute of Technology. Broad experience in promotional marketing
and design for industrial and consumer oriented companies.

Graphic art & design for marketing
communications and brand identity
vehicles; advertisements, direct
mailers, promotions, catalogs, product
bulletins, data sheets, etc. Large scale
event art & graphic designs.

Kyle Wamelink Healthcare; Pharmaceutical; Emergency and First Responder Markets (Fire, . -
. - . . Technical surveys, competitive
B.S. Biology EMS and Law Enforcement), Packaging Materials and Equipment, Specialty intelligence survevs. market research
Market Analyst Sports Equipment and others. 8 s ’
Technical Surveyor
Laura Asseff
Factory Automation; Motors, Variable Speed Drives, Systems, Controls; Database management, client
M.B.A.

B.S. Engineering Physics
Manager, Special Projects
Senior Market Analyst

Scientific Laboratory Instrumentations, Automotive, Heavy Duty Trucking and
others.

e-Newsletter editorship, technical
market research, technical surveying.

Amy Jordan

B.S. Marketing
Market Analyst/
Project Manager

Domestic logistics, audio/electronics, on- and off-highway heavy vehicles,
alternative energy sources, hot surface igniters, electric motors, distribution.

Technical surveys, competitive
intelligence surveys, market research,
customer satisfaction surveys, new
customer development.

Ann Benson

B.S. Business
Administration
Market Analyst

Telecommunications, medical instrumentation and testing, scientific laboratory
instrumentation, industrial products.

Market research, new customer
development, technical surveys.
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Hilty Moore & Associates | Experience by Client Markets

Some key industries that HM&A has served:

Aerospace
Jet Engines, Wheels, Brakes,
and Friction Products

Chemicals
Specialty Chemicals
and Engineered Coatings

EU Compliance
Field and Laboratory Testing

Electrical Components

Electrical Industrial Motors, Drives
and Systems

Extrusion Machinery and Related Equipment
Electrical Power Systems

Factory Automation Hardware and Software
Financial Services

Fluid Power Devices

Graphic Arts Equipment,
Materials and Services

First Responder and Military Markets
and Chemical, Biological Defense Systems

Healthcare and Scientific Products
and Services

Hydraulic and Pneumatic Components
Couplers, Valves and Actuators

Industrial Casters and Wheels
Custom and Specialty

Industrial Computers and Software
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Industrial Distribution Services
Sales Channel Analysis; Competitive Analysis

Industrial Electrical and Electronic Products

Industrial Extrusion Machinery
Equipment, Aftermarket Parts and Services

Industrial Packaging and Material Handling
Equipment and Services

Industrial Pressure-Sensitive Label Products
Internet Development Services

Internet Appliances
Integrated Software Platform Development

Motion Control Components
Actuators, Ball Screws and Others

Plumbing Fixtures
Specialty, Commercial and Residential

Powder Metal and Friction Components

Power Generation and Distribution
Equipment

Scientific and Laboratory
Instrumentation Products

Telecommunications
Networks, Central Office Equipment,
Servers, Network Intrusion Products

Transportation
Automotive Components and Systems

Vehicles - Light, Medium and Heavy Duty
On- and Off-Highway, Gas, Electric
and Hybrid-Powered Specialty Vehicles,
Motorcycles and ATVs, and After Market
Services

And Others....

Strategic
Marketing
Services HM&A
Can Perform

to Enhance

Your
Marketing

Your Marketing
Services Checklist
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A Long and Short-term Strategic Planning.

(1 Conduct Customized Primary and Secondary Market Research - Products,
Sales Channels, Competitive Overviews and Market Segment Growth Rates.

(J Determine Market Segmentation for Occupied or Targeted Markets.

(J Build Economic Growth Forecasts and Monitoring of Client-Nominated
Markets.

(A Conduct Regular Attributed or Blind “Pulse Reports” of Targeted Markets.
(A Conduct Attributed Customer Satisfaction Surveys.

(J Conduct Blind Customer Satisfaction Surveys to Gauge Competitive
Strengths, Weaknesses and Opportunities vs. Competitive Rankings within
Targeted Market Segments.

(A Conduct New Product Evaluation Surveying -- Concept Design Validations,
Follow-up Testing of Existing Product Designs, etc.

(1 Conduct Competitive Intelligence Activities: ID and Profile Primary and
Secondary Competitors. Conduct Blind Interviews with Competitors to
Learn of Market and Technology Drivers, Next Likely Moves, etc.

J Conduct Primary and Secondary Market Research Aimed at Prospective M&A
Candidates.

(A Conduct “Footprint” Analysis of Nominated Markets to Determine
Who Occupies the Space: Market Share Analysis, Next Likely Moves,
Competitive Advantages, etc.

A Conduct New Customer or Sales Channel Development Searches;
Pre-qualifying customer prospects, new sales channel partners, map
“hot spot” market concentrations.

(J Conduct Market or Technology Trend Analysis among Users, Competitors,
Industry Thought Leaders and Others.

J Conduct Brand Awareness and Recognition Surveys Among Existing and
Prospective Customers.

 Evaluation of Commercial Marketing Efforts Including Media Analysis and
Web Site Analysis of Competitors and Targeted Benchmark Companies.

(A Assist in the Creation of Commercial Marketing Programming to Support
Products and Services Marketing Programming.

A Or, fill in your own requirements and fax to 440.543.1522
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Cleveland Headquarters
10160 Queens Way, Suite 1 | Chagrin Falls, OH 44023 | TEL: 440.543.1520 | FAX: 440.543.1522

Columbus Office:
92 Murphy’s Crossing Drive | Powell, OH 43065 | TEL: 614.323.3292

www.hiltymoore.com
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